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Shape Perception and Its Cognitive Consequences

—Based on a Metaphorical Perspective

Xiao Lin Fang Xuanhao Lu Yanni

Faculty of Education, Guangxi Normal University, Guilin

Abstract: As a concrete concept of various objects in daily life, the characteristics of shape (angular
and rounded corners) appear in every corner of individual life. With the evolution and development of
culture, shapes of things or patterns have developed unique meanings to individuals, and have impacts on
individual behavioral decisions. Based on previous studies, we summarize the metaphorical connotation
of shape and the neurophysiological basis of shape metaphor from the perspective of metaphor theory
and embodied theory, and discuss how the connection between shape and its metaphorical meanings
affects individual moral judgment, consumption behavior and prosocial behavior, and discuss the future
research orientation of shape metaphor.

Key words: Shape perception; Metaphor connects; Social decision-making
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