3EE1H

2055 Rl 15 DL IBLE Y B
R 2 5 b it

o

EREIARY, Lk

P

N
/)

X

i Z | fEXRBERERBMzPSREEMN, BRPADSIHREEBIFRERN
Fo NELEEREELSIHRERPAENLN, RRMFEQRRENE, R
BETIFCERE, REKEXRBNEFIER “BX” M 2R EXMQ
IBRN, FOA R S BE CERN, FHYRHRE _AIRERBAL,
BEMESRARN, RSEERS, SUEELEBIBBIMENSTINE,
KR | CBELED; ERE; CERN; BhFERE
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bGP kb & R, SRR PR EEBEE T h K b G &
BT, G AR LR AT S A T, 7 2016 AFRT AT A
W 445 Top100 tfv, 51 (5 88 THROE =0 | o AR, FE4 R
BB RPEA s b, BERAS ARA, EEERZE” I, AT
245 RIS I BRI A L O A A2 B QTR I IR, 24 X A8 255 | R 3 1

EXINE: 2018 FERMNESPEZAIMENE "DEXRIEELR” (HB%S: 18WZS022) ; 2018 FiE
RETKRZ ﬁé)\BZﬁEﬂ” FRER" ED“"7K9M¢IMEWIHE (INB%wS: ZP1823105 VM ER MR R,
EBEN: TR, E£REBITXRS, W, 270, TE2HRRSEATIFEIL ST, B3R,
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BFGE R340 e ) . AT R SR, RO R P
BR R OBTSE, SRR RO © | BB AR
SRR AT IO FR S B IO L 050 L, VR MR 5 H AR
R R PR SEA AR (R B IR RY . DRl , AR SCIRI 2 5 8 5 DL TR A 7
BRI KO, ST RIPREBIEE , 2t 2 B R R O B
P B R, FEBIR OIS, R A, B B, 3
ESE R T O A A2 1.

1 RFZEEHRE

Pt E Z AR 2021 4F 2 7 EATHEAE, 2019 454 [ 5 | i A5 RUR 15684 T3,
ZAEHT PR AT | R PR R ER Az — O FEREREHUB b A A
T 8 I 4 S R W DU R e B B TG B HOR A R B 73 R IR &R
ZERE RSN UAEE: (1) KFS5EHMEL; (2) L5F#e; (3)
AR (4) ¥ 555 (5) A AY; (6) 858 /84; (7) 4R (8)
B RS, (9) Wsait; (10) Pk &8, (11) AN%E. HRifEh
T 85 sk ] [ 5 P AP AE AN /D R R R

2 ZEZEERNFRERT

Peter Newmark P4 , BI85 B39 2 LR WFAFL L B0 3B
AT FURAIMAT, R R T L A, A
BIREORTE IR, TS AT (AN AT X AT 1 7
50 PEEIE 14 AR F, BB [ SCRERAA S, AR K
SN B AP IR BRI, HFOR 2 2R 2
A BV Z SR AT R F5. T - U 525 S

FISUIA Y, BREATIAZU, B MR R CEEREE . R
SRS EUCHI TR T IER, R ORI MR U RSk
SEATHLE, R 59T T, B, BRI ORISR,
FORMBUCREL, 46" BoRAFEH 5, IR, AR i fhit,
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UFPESCHURRRREXT S/ R SRE, ESFIT “EE /AT MR
WRIESC " o RPN RIR, BRI A AR B H Pk
RN BT IR ORI IO

21 HNIEERTEENRZE

WIEETE “ ANBWLARTER B A TR py e B g L 35t 5038 i o
AER, RBURES AR REASE, BEEZATICERN 5 IREZ AR ALY
SERRACRIE ST L 2T | R P IR R A SR U
ARiERPE. T HEZEFI LT

2.1.1 EFRIF

] 1: Building traffic. Supermarkets often advertise certain products at or below
cost to attract people to the store.

JRE: AT RER

PR PR, REEFNEIE EMRUNER], SISO “waffic (28
Wy Ny BT ) 7 B “tariff (OCBL) 7 TG SR, DABUR )09 REE SET
—/m] ) E A E ) .

BOF: REEE .

5] 2. This causal relationship between psychology and the economy is the

opposite of when virtually everyone presumes, so do not be alarmed if you find it

. .. [14
counter—intuitive.

JRPE: CBRFNZETE Z 8] X AP IR R 5 B AN LS AR AR oo o
PEEHE “causal” IREN “casual” , HFHb, virtually Fon LT EAZT
O OIS 2T Z R R OC R LT S8 AR BARERA Ao
f5] 3: Managers shouldn’t wait until the exit interview to ask an employee, “What
can I do to keep you?” Then it’s too late. Instead they should have frequent stay

interviews to find out what mattes to employees and what they can to do to keep them on
the job. "
B e HEC, PRBLZZH BEAT BT R, 4R B T H 24 LA
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i TRets 2k A CmT/E,

X HUIE PR O 8 R BE R IS AR “they” AT “them” 23145 AR 2“4
HE” O B, WMTSEURRE, AEECSCHAERISELE

B e I NOZZ R AT BAL IR, SN R 5 N S R RS,
B R EREMEEAT 2R A T,

AR R B R E AR — DR O TR, E TR
MUAFR U BRN R Z G, 2R B2, TGS ME S 4 B
JEP L s T2 AR, DURGE T EE A P, SN E
AEARRRIRARR] . 7 ARSI A T A AR A R, ] DUR X —H0T
SRR BRI, e85 2 B SCEAME, A Bh T i sC il s,
Pelb R o (HUE, WERACTRIAS BRI 2 S BUR) SOR SE R B BN AT
AT DA 5 44 R R TE AR S, DATH RO R TR AL

5 4. In a classic study the experimenter spun a wheel of fortune and pointed out
the number that came up to a subject. The subject was then asked whether the number of
African countries in the United Nations was greater or less than the number on the wheel
of fortune. '

JEE: TR IETE D, SIR P T R % A8 15 3] 5 2 RV G BB
XA F A ]2 v

HG, “experimenter” JEZ N er, Fon “SLEH” MAE PELEHET 5 HS,
B HE subject [—TA 2 X, X B subject /& “SCIE" BISLIXT 5, BT “Wak” .

Besh, FELAE RIS, A AW RECE | B R, W, (890
billion of liabilities” #{i%% “9000 {Z&ICH " * , SN “90042” , 4545,

MR LAE L 3 S DR TR i A B A ST, XS
HIEA ISR MANE A R, R ER R R IR AME . R RIR F IRE,
PR BRI RS, 5 BRIE DU S 22 A1 4% S LA TR SR AR e it
HTARS, TERESHEMESC, TEEREMA, JUHLEXECH T2 .

2.12 HIRF

5] 5: Here are some reasons people are willing to take the entrepreneurial risk:
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opportunity. The opportunity to share in the American dream is a tremendous lure.
JEE: R RES R R,
X B AR R AR B SCR AN “in” TR TSRSk YRR
BN, B, PLaSFEnl il e EA M R M, XAERIRFESECE T OG22,
o Ml —SREARRRE, J055 .

5] 6: Tt is wise to talk with consumers to see which features and benefits are most

important to them and which value enhancers they want or don’t want in the final offering.

“«

Frito—Lay, for example, had to drop biodegradable bags because they were “too noisy.”

JEE: N, AEZHIE S A RIS AT AT AW B RLEAR, RO EAT] it
TEHE T

“too noisy” X HUBIE TS R T, i AR SRR AR X 2 M S
GG T fif

P HIVE AR R AREE R T, A AT
SEn] LR WA A AL REAR

CGAREDIE ) 55 12 BOSRESEST TIEIT, JFEsabin b s i O
AL ) 8, T PRFE N AEZ MR R B R, A A 7 3 A i A
£, (ERBUMIZE R A RSO, TR 7 R LF O nl ARy R i 1) £ %
o 7T T HARIR T AR

MR G aT AR Y, SO bR 3 T B O 1 X SCAL T S AN T i i
PR T WS il ORI, PR T fRAS E SO SR, RGP
fScfb2e s, BRI ISOR TR “SURIZE B L ETIFISCUERZ (H%)
S, IR LA AR X B AT S e

2.1.3 ARiFiRiE

5] 7. When the resulting Mustang convertible displayed shaking problems,

engineers were so motivated to finish on time and under budget that they worked late into
the night, sleeping on the floor when necessary.

JiE: 4 CEPEAT milm AR AR P R R, AT SR A ROk, S
BAA KA T A LA D TR, TRl g WA AR, A T RS S a4l
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R NP2 R, 2R e iR I
“Mustang convertible” F£4E “BFLBA” | Ti&HEFLHAIBA ( Team Mustang )
BRI ET DRUE 4, X BABRE R4 Ll AREGR = 1.

B0 A BN AT D i A T SR S IR, TARIEAT ) R T 52 T
MBI, MATH T, W AR H R 5 50 i B

] 8: Throughout my career, I have advised people not to trust a brokerage firm’s
“fundamental” ( as opposed to technical ) analysts to warn you about anything.

JriE: H—EHAEWANAEARFRLAFN % (S5EEARMKR)
G IV ITINE e =W

5] 9. If the futures market survives the crash, the Rogers Raw Materials Fund
should provide an excellent vehicle.

JE: WARARTTE A, e

RGN 4 Bl AR TE YRR, “fundamental” W 4 “FEAT ", “technical”
BiR “BORIE” ,  “futares” BR “WIRTHY .

Ak, AR EZARIEREW MOAG— R, W, ¥ “Sumitomo Bank
(EARAT) 7 &N “TOREISMEAT” |, ¥ “Kennedy Administration (5
JRHBUG ) 7 B CHRMATE L 7, “Mundell-Flemming Model”
ARPER “FRUR—IBSEBIERL” | AR P R— R SRR | ARAE
R IRDUE B LS, CAYEMMIIES, N7 LR, TERAAER
BTGB, — e B e — S A R0 2R 7 R e, L 3 PR 44
MFEN BRI, B, e BRSO R R B

M IR FRTLAER Y, ARIEGFE FEE ias fe= ll UsR . ik
ARGV, P8 SR A B AT IR B A o L A, el W 95 46 &
1A S, NRBAEY SR T TR T A 2O (A 3] SCHERT AR AR %A (3] LR, B
VLA A L — L B R U IR S, RS L2 E R R4, i)
i, BN AR — 5, AREARM BRSO ERE, LRSS -
iRAL. 7
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2.2 RFTRFTEEIZRF

EEX RPN RIELE R HE B AT W 5 T ZEL P
A ERPE BIE, ERARE AR A R A B R

it I8 Peter Newmark (7 3, A0 BHPEAE PR SORE M E B2 K TR SCHME
B, BB I 0 5 5L L Bt T e 2 i by W B 4 T 22 T B i .
BRI A8 PESOREME BB/ T RSCE B it BRI OISOy A] i
M, SOd RN E R ER, DAE TR AR ST AR B A SR
BrLTMER. 7 AEERE R iR A TR . B A
] LA SABREIR BAROR B 2E5R, A RBFE SRR, RARE
SERILIGERESCI] . 2R, T A EIm AT

2.2.1 BEEIFE

f] 10: And if I had not encountered labyrinths early in life, I would have met them
later in the stories of Jorge Luis Borges, as we shall see.

JERE: AR TRRAE G S i 2R, A TR — SR E R R Y
Kapf, EITEERAHL T2, T RE R SSTESER MR - B T - WUR BRI
FR T v B B AR

THBOFENEE B IEREE L, PERTEC A,

SO ATRRARR G R 2R, SRS TESERE - 5 - R
TR R, SR AL, fRESHE.

5] 11: They found that people who designed their own retirement portfolios tended
to be just as happy with the average portfolio chosen by their co-workers as they were
with their own choice.

JEE: AT AR TR BT A S RSB RA A AN 17
A O BT, S TPk R A G, A AR TA A
AR L BN U551 R 00 [ S e P 14020 G I AR R A il JE B

O AT RE, IR BATIERR R SRR A G, X H O MR PREE
50} R P i 2 A — AR R
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2.2.2 REEFE

f5] 12: Brands that can create and manage new categories or subcategories making
competitors irrelevant will prosper while others will be mired in debilitating marketplace
battels or will be losing relevance and market position.

R RERE RN I 2B B A BT WO B2, JFRERS ST et kS S
LA B AT E [ REEL , T L8 ol R 2 A R 55 T8 1 B T s 4 TR IR B e I
SRR T A S E R S A

SRR TELRE, AFIBRR R HOCHR, B, SO OGP R R Y Il 2 51k
SCAR TR A A G, B LTRSS A O TR, XL
TMOEHIEANE , HIAN LT LI T RIS M REAT S0 R RSN EE
HIRFEF AR, PORHTEC A A

O AT LR RES QG T BT RO B 2, T AR TR U R B
LRI, IGE IR T 05— 5 R 2 TR T 7 5 SR T, MERL A 3K,
AT ity R DA AN T 7 AL

5] 13: Releasing this book into the heat of this rally should provide maximum
benefit to you.

JEPE R A AR S S A A S RS2 AR FE T

AR TR, A, SEEANTA .

SO TERFE SO TIE AT AN AN B RATIXA S, — & ik RS 4
Azl

2.2.3 HWEENFE

51 14: The bond market will not make the best barometer of inflation because
much of it will fall under either scenario.

JEEE . BiE T A 2 A e s ST I AK AU R, PR D i3 B AR 2 Ao
AT — RS 2 P AR TRk

B BRSO AN T R W ik f R IS R, DA AN R B i s
JERA, il 2 Tk

4] 15: The informal organization’s nerve center is the grapvine, the system through
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which unofficial information flows between and among managers and employees. Key
people in the grapevine usually have considerable influence.

JiiE: RIERAL M TR “HAET - FEINHETEEEE ST
Z I E ARG, AR T O I  TEH B A 1R )

PEH MR AN S A A B W E P B 2 i grapevine,  “on/through the
grapevine “EA/NEIHE,

2 dEIENHZUY M R/NETHE, XEEHE SR T2 HEEHE
BTG BB RS, FR/NEE RS 2 CHEAY, I E R,

N7 RGBSR, AR T AR EIESY SRR AN . 1B UPEER
IETFHERE AL . ERMEIEAD | AITF R | ERRL . Bk TEBEG A
PR B, SRS U R AR X BR PR Y, S R T
JFRE, U BT, R, BN B RER DUR TR

3 ZEREBNFRERGIE

3.1 LIRS SHIENFCIERN

DI 1984 AR4RH “BHIRMCIE” X —ME . MRrBHFC BRI Sy DU S
X FRIUEHL, IRSHEHL. VR BAME R, X PR o i 1A
MBI EL: TR (ethics of representation ) HRIEESE, R, BN 6
FIRFC R IREA R R T IE J RIS, ALl sl 55 /8 BHC ethics
of service ) SR, B, BRI Z P RIS , £56 HBOE R ER S BF,
[ i 20 JRUSCAE MR AR B H 6157 7 5 IWIEAEHE (ethics of communication )
sRIEPEE, B, BN E RS ESMANSIERR, MO ST # i85 ;
MAFEAERE (norm—based ethics ) SRIFEAE, B, P& % ML ol & P HUTI R |
FEANRIELEATE, FRBOLE . VIR SR, X PURPRREAS A
T BHPRAR P — AR, R SR SR AR AN A A AR AL T SR R
WEHE (ethics of commitment ) , AU ZRE B DO -5 B2 B AN (E LI
AE—RIREH . RN, ZORIETERIIFTER s, AR —R I
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AR D, RO AT DURIESEPRIE B0, 76 B0 rp B A (R RS BRAC, T AS
WA LSy, B, PR TEIR S BRERT, SEBR R AR R SR AR —
AASCHY T SRR SCRY o U030 8 0 B PRA B C AT DL 2248 28 B A5 DU B )
NSRS AT $ B o

3.2 ARBXRERNIFRIBRS

SRR BRI B R — Mo, R B A 0, HE X
A HE R, ERERTRT A (ORISR IR E ) M= (fF
O IE R 2L ) T3 S R BN ) SR JE 1, BIr DA o A —Se 4R )

IRV & A BRAC BEIE, 2 1R B DAY S A R R S B
P AARTE S 58 O IRIE SO R B S 28 . 11 e, NI “ABSET M CBRT
A B BRI . P BRI RO, R P B L R, SEBRSOAR Z 6] Y
TERS A AN LI, TEAN IR SO 2 6] S B B, LA BT AL AR
FECfef s, SHIATA R ", IR OLTS SRR S IR, R
MW BT 5 LT BFECRLEN R T O, AL AL
B AREGRITEOR, BRSO TAE S RRERE, ARG B R AT
YRR Z I E T, NI H 0 B P 5 i

A B L3R TN, IR R A — A N 1R SR O TR 1 R AR A
A BRI R 163z o R E B R, TSt Bk e — i AR R |
T LRSI R RS, B2 B ZH R, SR 5 A T
T AT FE MR P, HHOCCRE AR AT, X 5870 St 52 7B 18 it T AR R
AR BN, BATFR X IR IZE G 0T, I T RS R,
TrRERAT— G N AR SR ITIEE, A RZ LR R Tk

X— I HE [ AR ZOR BT BA TR B, e R RS B G
B U R ) A T PR AR AR, IR X e Z AR LR T LA . AT —
P R GENE BT IS 7 1k BT U G B PR SR R DR BE T AT ML 1 7 AN [ SRt A
B A T AR A E 6, AT B G MUK e A T FH 2B Be i Bl A Y
s, EERGR T =I5 (1) JrEeiRis AR mL;  (2) afLURER
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+ 319 -

PRIEBUA TG . RIGIZHT

(3) Jnigiz I &R o

BT XA, EF KB “FERT—Frh—iRn (B BOtEZERE ) ” DI 4

=1
Table 1

AR AT (BORVELRSEE ) 7 WA B 245 2K B DU R 15
HE— IR SRS R GEHESE, M 1 s

SEXEPEFANE _ARBRE

An open, two-dimensional translation strategy system for business,

economics and management books

FoRTE . .
o HoR% A%
TR R A A AR
CAEAEH, BIRIEA ) AR
W TSI E .
- SR A A, SRR BRI 15
SRS ER.  | SGEEL AR B R R
Wi | - AL SRR,
LA TEBERAABUUA | - THPE-BAOFAR H 00 EREH R, 5
e T ST LT o e 5
[FURE 05 F1 .
5 R R 2 WL
i,
BN (I, BEER
BEHR ) .
- AR TR A TR
s | WEESEVORE. | TR,
T S RSO AP, | - SR, WO B DR L.
B R AT, | - (AR
P TSHh.
- PRI
YR,
. N
R | e s | LRSI
H R el
- LIRS 5 # g

ZHT A — M R GEHEAEIT A, ROl DL X SR R E 1Y . 5,
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RGBSR AIE, I B X — SR R G0 R, AR n] LUSORGA Y o
R B e R B I R3S, WP AR T A S IR A5 BRI H 4 Y
PRI, F34h, Bk A LIMEoRE . SEE AR LR S e i SR T R Z T A
W AR BRI B A s 1y o LI e M AR B gl 2 X AN [ 28 07 1 A
T2, BN ARZ Bl AW & Fanfe iy Bk sy “hrg” e
TR, —BATIF, SRRt an R 7 ofeik, A8 B O TR A AT 4844
MR R B, CPERTEARMNER 2 E” X R SR, KB
TESAECH IR, Nz R RE 2R 13 ) B R I (B R AR AR Bk, XA S
TS —ARFH A NGRS EXREOT, FERAE 3
H Z BB RE A 28 B AR T T B, 5 B W B IR RO LS 5 (H
AT BRGNS R E . BRI SE — . TR M
EOUMESR RS S | AR PSS BRI | A4 A SR BRI |
P DXURS 1 ] AR 20 00 ) R B N A A A BRINE A o B PR RO E I 27
AR R B I SO 2 B A5 RN

4 4%iF

Bl Bk T — IR HERR N, 2452 L I e TR I R A3 T 3 ok
Ak G E B ML, BT BERA BRRRE RS RN, RERIEA Y
Wrfd, RARRREE FHBORTEB R R, B, PRI S R “HRAR”
AR B HEN, HE CEa” 5 EAET BRI, AN R SR AE B
PERERE P AL R E AL, DA SE S o AT Tis T B B S B, e A SR
FH B BRI 58 B IRE SCAR ) LSS 2

(B0 Bt Bl 35 AR AU 35 A TR 8] B 2 3040 b & B K L3R5 it f2
PRAR G ST, )

&%
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An Exploration into Translation Problems
and Strategies in Chinese-translated Business,

Economics and Management Books
He Jun

East China University of Science and Technology, Shanghai

Abstract: Business, economics and management books occupy an important
position in China’s publishing market. However, translation problems can often
be found in the Chinese-translated books among them. This paper identifies
many typical problems and explores why these occur. Then, based on the theory
of translation ethics, the author proposes some ethical principles that should be
followed when translating business, economics and management books from
English into Chinese. Finally, the author recommends that translators follow the
principle of adopting an open, two-dimensional translation strategy to improve
the quality of their translation, in order to enhance the spiritual and economic
value of their translated books.

Key words: Business, economics and management books; Translation quality;

Ethical principles; Translation strategy
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