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Table 3 Overall analysis of implicit attitudes towards Chinese and American brands (N=38)
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Contemporary College Students’ Implicit Attitudes Towards

Chinese and American Brands

—Based on the Measurement of the Implicit Association Test (IAT)

YanKai Chen Yuguo LiXinyi LiYuxin LiuRuihang Tao Wenyan

Xing Yujiao Yang Huixian Chen Xinyi

School of Education, Jiangsu University of Technology, Changzhou

Abstract: This experiment aims to understand college students’ implicit attitude bias towards Chinese and
American brands. The Implicit Association Test (IAT) method was used to test 41 college students. The
results showed that the reaction time of positive/Chinese brand and negative/ American brand connection
task is significantly lower than the reaction time of the negative/Chinese brand and the positive/American
brand connection task. The study found that current Chinese college students tend to associate Chinese
brands with positive attitudes, and American brands with negative attitudes.
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