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The Communication Effect, Shortcomings and Optimization

Path of Nanchang Subway Public Service Advertisement

Zhang Jing Wen Guangbin Gao Jingwen

Abstract: With the gradual improvement of the subway network, the public welfare value of subway
advertising has become more prominent. Nanchang entered the subway era in December 2015. After
more than four years of development, the subway media has become an important part of the “Nanchang
Public Welfare Communication System”. At present, Nanchang Metro Public Service Advertisements
are not very effective at the level of audience perception, and they produce better results at the level of
audience attitudes and behaviors. At the same time, there are insufficient advertising positions, lack of
advertising creativity and interest, and the interaction between advertising and audiences. Weakness,
the advertising theme does not meet the needs of the audience and other shortcomings; in response to
these problems, the optimization path of Nanchang Metro Public Service Advertisements is proposed:
integrating media resources, optimizing placement; digging into regional characteristics and integrating
Nanchang culture; relying on technological innovation to enhance interaction Experience; content
keeps pace with the times, attracting the attention of the audience; introducing commercial subjects to
stimulate creative vitality.
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Figure 1 The form of subway public service advertising that attracts the attention of the audience
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Figure 2 Media forms that the audience is deeply impressed by subway public service

advertisements
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Figure 3 The placement position of the subway public service advertisement impressed the

audience deeply
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Figure 4 Audience’s degree of memory for subway public service advertisements
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Figure 5 The audience’s attitude towards the public service advertisement in subway
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Figure 6 Constraint degree of subway public service advertising to the audience
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Figure 7 The placement position of subway public service advertisement
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Figure 8 Reasons for audiences to pay attention to subway public service advertisements
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Figure 10 Media forms of subway public service advertising
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Figure 11 Theme distribution of subway public service advertisements
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Figure 12 Subway public service advertising themes that attract more attention from the audience
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