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Research on the Relationship between Outdoor Sports Tourism Expectation and
Motivation and Willingness to Revisit Based on the the Mediating Variable of
Experience Quality

LINa, LIU Shi-bin, YU Miao
(School of Physical Education, Hubei University, Wuhan 430062, China)

Abstract: The relationship model between tourism motivation, expectation and revisit intention in outdoor sports
tourism is constructed with experience quality as mediating effect variable, and SPSS24.0 is used to carry out
correlation, regression and mediating effect analysis of variables to explore the formation of tourists’ revisit intention
mechanism. The results show that outdoor tourism motivation has a significant positive impact on experience quality;
outdoor tourism expectations have a significant positive impact on experience quality; outdoor sports tourism
motivation has a significant positive impact on tourists’ willingness to revisit; outdoor sports tourism expectations
have a significant positive effect on revisiting Willingness has a significant positive effect; outdoor tourists’ experience
quality has a significant positive effect on revisiting willingness; outdoor sports tourists’ experience quality has
mediating effect between tourism motivation, expectations and revisiting willingness, indicating the motivation of
outdoor sports tourism and expectation indirectly affects the willingness to revisit through the quality of experience.

In response to the requirements of tourists for experience, the managers of outdoor sports tourism destinations should
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provide tourists with tourism products with high experience quality, and promote the operators and managers of

tourist attractions to improve and optimize the factors that affect the experience quality of outdoor sports tourists.

Key words: Outdoor sports tourism; Tourism expectations; Tourism motivation; Quality of experience; Willingness

to revisit; Mediating effect
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