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TF A 2 Tr g KA, I H 28O0 TH S0 i E2EoTEk, SRR A TH 9% AE I A P i
H & ok
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B, MR ST E AT RS o AR BT RS o =3 BAT IR, AT HUBCHIAR LA
Horp EATH 2 HUEL (Upward Social Comparison) #5845 H & 5 1 A A AR NI XF L, IR A 2
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HT77 N, e 360 A, BRE 97.11%.
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AHEFE R T S a0 B A — i 22 LR 52 % ) (Social Comparison Orientation Scale |
INCOM) . ZmRAUFEAF SRR, IR R TH BTt ik, edash e M,
Likert 5 s i1 m kb 41315 (1= “IRAHER” | 5= “dERBERE" ), AL 4RSS i m 8530 6 4%
TUH BRI RS, =091, [FREELF, MG KM0=0.87, MIEREMRL "

2.2.2  TTEME R R E R &
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W NFRHEDNBOFH R HAER5, SRR, «=0.89, [FRERL, 4 KM0=0.88, &Nk
(8 SO
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AW R TR AT % AT 8 I A W %) (Consumer Behaviour of College Students
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FH AT AR e e 3, I HR= R A BAFGE i m T R— . RTARS.

F 1 RPEETHISKE., RIEERMERTANEN. 28, FANERKVE
Table 1 ATest of Gender, Major, and Year Differences in College Students' Upward Social

Comparison, Microblog Use, and Consumption Behavior

P 225
B (n=77) A (n=360) t P
AR S 17.04 £5.17 14.71 + 1.89 3.037 0.003™
Tl Rl ol Y 2 2.50+0.12 2.45 £0.05 0.399 0.690
HRITHN 4132 +4.46 38.14 + 1.45 4.655 0.000™
e
HTE (n=123) B} (n=314) t P
AT & 40.24 +2.81 38.10 + 1.68 2.365 0.018"
T T fofE e 2.60 +0.267 2.41 +0.05 1.796 0.073
HTH 16.23 +3.88 14.68 +2.02 3.647 0.000™
TR mH
K—KZ (n=360) KRE=KUUL (n=77) ' p
AT A 1491 + 6.07 16.08 + 6.62 -1.507 0.133
TR P i B 2.39 +0.99 2.77+1.07 -2.990 0.003™
HTH 37.90 +5.27 42.48 +5.40 -6.896 0.000™

A % kT P<0.05, * kT P<0.01, FH,

3.2 REHLLITHEMER. MBEERRENERTNZBIMERER

22BN T SRR Z B AHOCHERE, RIA IR PRI LR, BTG A . RFA MR
FNH AT = Z 0B P ER A 3 IE A C (P<0.01) o

F2 AREEZEIEXKR

Table 2 Correlation between Different Variables

M SD 1 2 3

L. BATHE S R 15.12 6.18 0.367" 0.148™
2. i R 2.46 1.01 0.232"
3ETH 38.71 5.57

E: * &7 P<0.05, ** &% P<0.01, TR,

3.3 MIBERARENPTBNAGE

KT A AR RS, FRATTR T I S A TP A RO A BT R T U R A — U 56 1
Bootstrap M54, FE—RENTRF | Kui ) Fgh S iy nl fig Btk B0 A T ) A1 PROCESS v 3.2 /¥
il CZARERT LB R A 45, AR — AR50 A 45 R Bootstrap L EAF X)), FEdshil T4
SR LRI, @i 5000 EEAAREAL TR0 95% EHAF XN 5 IR A T A RO R 46
NS 3 HETIE Y, e PSR B A T2y BRI FR AT R B IR A0 S 3, I 4 AR Al R A R A
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it EERIRI AN AR S, ] LUAEURA DAl 588 BE X T 347 0 By W8 i IE M BUPE A, BAT
Fros EBIUEA .

MR, AT Bootstrap 7047, g AU SR 95% EARIXIE], & EAFIX I 0
MR RN A R, 2 W3, TEia il i rp n] EHER AR A AR (WL 4) , nILEF XA 0,
Tl e FET S 58 A8 PR A RO 2 2 . PR mT A, Rl P R A A2 LEBORITTE 984T O Z (A7 AE B o0
YRR, it 0.0525, AR 13.12%.

#*3 ARZEEXRMOESH

Table 3 Regression Analysis of the Relationship between Different Variables

EVEpEH BARIETRE EYEES € e
AN T AR & R R B Bootstrap T FR Bootstrap [-fR t
M AEE RiTh e 0.40 0.17 0.01”" 0.05 0.07 8.28
el 0.147 0.07 0.63 2.49
A% 0.06™ 0.09 0.32 3.56
22kt 0.12 -0.24 0.25 0.03
HPAT R AT A 0.42 0.18 0.05 -0.03 0.14 1.19
TR R 5 B 0.87" 0.35 1.39 331
P -0.94 —2.47 0.58 -1.22
L 1.99” 1.36 2.62 6.21
225} 0.86 -0.46 2.18 1.27
THPAT R AR A 0.40 0.16 0.10" 0.02 0.18 257
5 -0.64 -2.17 0.89 -0.82
LR 217" 1.54 2.80 6.79
FE 0.86 -0.48 2.20 1.27
F 4 REERBRENRN NS
Table 4 Analysis of the Mediating Effect of Microblog Usage Intensity
[ F2E RN Bootstrap SE Boot CI FFR Boot CI [
Tl R 0.0525 0.0171 0.0207 0.0885

7E: Boot #&/4%. Boot CI FRA= Boot CI LR #3511 245 E6F 542 Bootstrap A% 7+ 49 18] 42208 69 AR
BIRE . 95% HAZT R A6 T RAe LR,

4 i

AHTFATELABHA TR, B

41 RFEELTUSER. MEERRENRRTANSIEERDM

ARBFGCR I, KA TR Lt AP T TR AT O 2, SR R T
MR, k= RL RO AR W TR R TR R T N b, R ARG B
PAT BN (M=38.70) o BEIEPONKAEAE (R ARIEA, AR, RIS, SR
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LR, SR EYRE R, FMAERASMEERE S, SEOCHEAH A B T e, Ho
BRI A CIEFRAEE, CaAm A BT it bie (M=15.11) .

AR, EARPERA S, YR IRl gy ™ RSN, A 7% KRR RS “2w”
R REAEAR I “MR” o TR RETTIET T, W0 KA i e 76 B 2% BRI 1R O
IHAE “MZ2PE” MMELT, HIEAZRE, S Tl ekt s A, & mhahiE . SRR
FHEHTAT NP BAEAR DR G —ARMGE, LAY HR, i R85 S ICe i b, i35
FRAAEH Y, WHRAGE, RAEAT RS EMEAT L, R GRH, Kikwmliz
FHAEAR AR, KRR NS B A 22 4 TAERR I I s s gl AT LRI T Y S B AR 1R 72 X
AT, BATTENIERR IR R AR B OGTE, M TR DL, BTG | T
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Figure 1 Answers to the “Impulsive Consumption” Question

AIFEL I, REAER EATH 2 FUR i e PR AR AR EAF el e 5, B AR TR
Ao —edick, BTARHRHAELILS, SRR LrEb IS, n AR e RS AR L b A
BORIE . Mehh, AT OB AR A A RS SRR A s A0, glieiid, Hsh s
SRS, EATHE S A MRS . DTN, S R, FEIGSh LR SRR
FE T ", OREWE D ARG B L A A, 4T T B Z EATH S R L2y,
DM AERR BT | e B AR A 2R

SR AR PR B 22 5, RE KU BRI R RS IR 5 . 752
PR ML L, AT AR 55 B HE R — . RTPAEH, e R =L, R4
R LRSS FERL BT, SOHE S FEOR— . R RIS LR = DUR N5, a4 niit
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SEYRARIT AV /D st 2 AR AR At 17— Lo B 5 i, RIS O0 , 45 B HER A B DU AR 2 ) A 3
X REMS RUE R A & BRI U A A SRR, X T BiiA R A A AL I 4 e B AT — & BRI

MR LR PAT A . ARAEGR A 22 5. IR Ttk . TR 2R ]
R TIORERA A R= R B B W e s TR — . KRR A, DMERIBTFE R, 7efdi i Hk
P2, Bz affEnEzss " o Z—-HRSRKEZE RN EENE, W) iRy e
b, PNV L S VEAE I 28 R 34708 _EEE R, A2 581 S PeA Lm0 sl i, R
TN AR KRR RY], L L F MR, RO et B, BT A,
FRME RO B RRUAELEL I EER o AP T R RS A B

DATERIBTTE R A B, AR AR S 4, 2o R T ST ) o R 5 PR R WA T R Z S A4 et | AR AE:,
I HA PR GER 278 I, EEOT =5 I e T A, A 2RO BB R .
FPERTH PG NR AR | W R, I PRAEM LS | BORIESD L, TP HAYARR IR, BEIRD R
T, MT BT e R S XS R BIAREA TS FP A 2 T30, ARBME R ff ki _EA ok
LANE 2 S DRINE// BT 6 AN (EP S Y ESTER/ &t T we S R (Aol a2 e S ) 12 5

42 ETHEtER. MIEERRENHESETEVERDM

ABIFERBL, Kopte EATRE S LR (ol ol P i B2 A9 247 D P 28 22 B0 A7 A S 35 TR AR OG s Rk
DA 58 BEAE AT 22 FUBCRITH S84 7 0 Z IR AE R o AR, A8 0.0525, o5 Ak i
13.12%. VIERIBFFERD], A T EArit o e, IR B B0 A 8K T4 58 [ 46 ) — i
BB, MASSECERT R 7 o WS MERRIR S R, ARFFE4E R Y Kavakli M A9BF5E 4G
R, NN LATHE2 LB S R 5 B Y 52 S 8 IE ARG, Aol 1 e ) Ak e, T
SR AT REXT AL A 2 TR, (TR o MERBIIGE R, FATHES RS A
", AR A S S AZ B ZIEE R, R ARZESR:, AR A TARBE [ H2E 5 1407
AR, ARYATRE ™ A Qs 4, A4 A AR, SR A 2B 75— AN 27 A
PR LR I 28 1 FRAR T 22, nsi [ FRGE A ZhHL, ZRoRebXfh2E5

— Uk, R PSR S S AT N SR AEAROC, RIS AR el otk B2 bl HATH 984 T O 5 B
X" WA SR G, XA E KT TR, At TR T N
AR, WY BT U4 T BRI, I ARV 3 B2, e BATR—MAH, HE S
TERS R E WA S BHA R G @R P, RS EAMERT " “Bg" R Ry
5, BAESAHTHE RIS XT A SR P AT R, 2 A TH SR T T
W ELAR (8] e 5 A B el i 9

BeAh, AR, 95 R HAF ARA E BRI 24T, X RZREE T 2R TR — Rl ot
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A Study of the Relationship Between Use of Microblogs,Upward
Social Comparison, and Consumer Behavior of College
Students

Li Maomao Yue Xiaodong

Capital Normal University, School of Psychology, Beijing

Abstract: This study examined the use of microblogs among college students as well as the relationship
between use of microblogs, upward social comparison, and consumer behavior. 450 college students
were randomly sampled to complete the Social Network Usage Intensity Scale, the Social Comparison
Tendency Scale and the Consumer Behaviour of College Students Questionnaire. Although no significant
differences were found in the use of microblogs in terms of gender (t=0.40, P>0.05) and major (t=1.80,
P>0.05), significant differences were found in the upward social comparison tendency in terms of gender
(t=3.03, P<0.01) and major (t=2.37, P<0.05). as well as in consumer behaviour by gender (t=4.66, P<0.001)
and major (t=3.65, P<0.001). Beside, a significant positive correlation (P<0.01) was found between college
students’ microblog use, upward social comparison and consumer behaviour. Microblog use mediates
between upward social comparison and consumption behavior. In conclusion both college students’
microblog use and upward social comparison have a significant impact on their consumer behaviour.

Key words: Upward social comparison; Use of microblogs; Consumer behaviour; College Students
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