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Abstract: Attracting tourist consumption is an important way for the host destination to enhance event economic
impact. This study segmented tourist runners at two city marathons based on their expenditures at the host destination.
On average, the runners spent a total of ¥3771/%¥1139, with the average spending of heavy, moderate, and light
spenders being respectively ¥8210/%2515, ¥2265/%658, and ¥773/¥229. Compared to moderate and light spenders,
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heavy spenders, who were more likely to be over 40 years old with higher family income, had a lower proportion of

necessary expenditures (i.e., food, lodging and transportation), and a higher proportion of discretionary expenditures

(i.e., shopping, sightseeing and entertainment, sports-related); had more relatives and friends accompanying them,

stayed longer, traveled longer distances; and were more likely to engage in tourist and social activities. Nonetheless,

no significant difference in running profile was found. Recommendation for marketing strategies to attract

consumptions are: (1)focus on recruiting tourist runners with heavy consumer profile;(2)extend tourist runners’

duration of stay to promote various consumption expenditure;(3)develop event-related products and services to tap

into sport-related consumption potential and improve event participation experience.
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RAETEZ AMNEAT IR B BEL 7 i I 55 AT e PR,
BB RUICE AL A B S, SRR R WA
TR I 25 R
3.4 ADO%FE

e 4 FR, M EBEH 3 A TR S VR
PR CM PR . WAFIRRE, BRIEHE A
AIRESE 30 2 LN AR, ELEH 2 B TRE 40 2
KUAE. B o BEHRE B AR B
AT , HEEH P8 A T RER AR R
BRI el EA T RE R E AR . 2T e



8 RIREEh SR

EE

PR AR IR TSR SRR . R A B

NBESHH R i TR
W 2 S i ke P A E iy - 2

. XEFIR
o ARBEFERY

GRS 2L WATESR D, BRI E EA T REER
JEAFWALE 24 T3 VA ERYEEFE, WO 8GR BOFHEMR b B T
BB et

4 BEREE. P, BEEBEHADRE

CM ™M
ped k2 ¥ £ % k2 ki %
A (%)
3 76.6 77.7 74.5 77.6 82.3 86.1 81.0 79.6
% 23.4 22.3 25.5 22.4 17.7 13.9 19.0 20.4
X’: 2.60 X’: 7.46°
F# (%)
30 ¥ AT 17.2 12.0 12.7 27.1 15.4 10.8 13.6 21.9
30~39 % 37.8 37.0 39.5 37.0 34.7 32,5 34.3 37.4
40~49 ¥ 31.7 35.0 33.0 27.2 34.7 40.5 34.5 29.1
50 % Bk 13.2 16.0 14.9 8.7 15.2 16.2 17.7 11.7
X’: 83307 x> 37.037
BERE (%)
B P ARVAT 11.4 11.5 10.6 12.0 18.8 21.9 17.2 17.2
xF 69.3 68.9 68.6 70.5 65.9 62.7 69.2 65.8
R ARVA L 19.3 19.6 20.8 17.5 15.3 15.4 13.6 17.0
X’: 2.80 X’ 7.02
RIESFBN (%)
5 7 AATF 10.0 6.0 8.8 15.2 10.3 9.5 8.2 13.2
5~12 % 7 18.3 12.0 17.8 25.1 14.1 1.2 12.9 18.0
12~24 75 7T, 27.6 22.3 29.4 31.1 28.8 25.9 30.0 30.6
24~40 77 7L 21.5 23.7 22.9 17.9 23.8 24.3 26.7 20.4
40~100 7 7T 16.0 22.7 16.1 9.1 19.1 22.8 18.5 15.9
100 7 EA L 6.6 13.3 5.0 1.6 4.0 6.3 3.7 1.9
X’: 200.99™ x> 38.40"

E: X AT FAKE Pearson FHA; WEEFWAR, #p<0.05, *p<0.01, *##p<0.001,

4 BEEZFHMFASRMBERSIEED

BHHEW

ARG F T 9 S SO X R AN IR T S RA R
IS PME AT Ay, . . B AR
SCEER LI BORAT . M2 . NTVRRE, Bt R R ok
TSRS IME BRI 2% . SR TR 20T 52 5
L,

41 SN UEBEEFTEREBRNBUENKRES R

&

AR5 > € (R R I 2% 2ok B I S
(CM 2 I8 2% 5 1Y 78 28 S AR A S Y 73 %,
IM 5 74% ) o FEFNH BT S AR S EE RIS TR O
&, DHRTFAE . WA RORE, HIEWH
B WA A BRI AR AE 40 B LA L. REEAFIRA 24 J1 T

DAL B o RO, Xl B U= 5 A2 I i =
- T i 7 i & ST T RETE S B8 Z AR IEA TR PR W 135 30 ,
KA ZH S . ARSI H AR A AR IR T
W Vi | AR B, e T 2 HEEE 22 S 44
ANEFF RS DR TS Iesh, FKEH
DHHMARE TS T, XA A TR gE
FHNFEMBMENIE S K=, HEERSE/H
YRV, D Ui i B 5 i BERS fe 2 1 98 A ik
WAt B, AR TN B, RITRFaTE
Wi o i, ARPEBRECRSAE B “PLE R INE” B,
MBI B B AR, e B H AR T 5 i 3 58 {0 1)
TWSKAR TS MRS, FEMT AR
FEXSPEREPEICEE B A AR T A AT IR AR 5, KA
AT B ZHR W . RILkAE, #IIEEZ M )
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RENE I 5| 2 M Sk BB 0o Tz W B iR % S8, b
HINFEFEL BRGNS .
42 FEKERFERESEZRE, EFITUEHESH
15 B B RN 9% S DDA DG, 45 B TR
THPR K AR R B, R 2014
AEAL S ML T S S R B SE  IESE T R —
5L b, EAME BT E R T R S R R AR R
AT AR A TR AR BRI R R AR AR
[l S (5 BRI ()P o om0 . i o,
FER A A DR 2 I Hb ) #5 2R I IR 55 7 i RN B A
RS FRE A I R 5y, AT ER S W H
bR NBEEATE B HET o ANAE R AL 3 b B X P 2%
ZEIp LI A U RR TR, T RS
4R R AE S I AL 5 16 sh g A AT AR TR, SR KRR
BN AT BRI “HeAk” hlidt TRE e
FEASATRE R, dEmRE AR e, T, AR
REERIR, WHREASENBEEESESEZRY
HEWe WG . b5 BTG Bl T3 o 4= B8 sf ), %
FE R F N A T HRERBE AU 1R i 2 58 A B R4
i, W5 BHEERANSTE.
4.3 FEBRFXBFMRS, MUSERRRHIEER
5V MR E AR ARG R
& ER S BAE WL S 5 1 5 A ERRIES 5%
H OB B R, FEARMIE S, RS 7
28 I M 0 32 B AR OGS AT B 3%-4% ., X
STIH R AR BRI NESNR RS SRS
HEMARkE, B2hBEAESBHNRRSHEENT
JEs IR By, SWSRIRRRFE T, S
FEMFEG A H Gz " AU T I
fhag, Boh ML, WERK TEENE, AT
LSRR E, mEAERHE L SESE L
AT Wit A E R NS HRERT K. NEORE
mARE, (EHFEBEIMATRTRTESRES KT
HRMENERE = SRR LR ) 2k “HE
Bl PR . Bl 4% b R B 1S Z R T 1 T
BR#FAREHE, FEBAEARERFED . ik
SR, PNk, RUHAT S .
AT R IE R, TEMT AR T IR 55 9 Bl 1,
N REE T EFERAT AN (IR, e, 9§
JERPLM S . nds . WESS) | RS (& EmE
B RS RER ) | o (IS REEE ) .
LN B M R O 1 B = IR 55 T B
B TF R A4y, F B3 0 B0 48R B 4 o 5% 5 1) 1) B
M T P S, IR HE K B AR 26 b B R R

KOk A 2 iR AT 2 58 1) HABWZ A AT B W e 0 B . X
A F T e BEH B, 38 REAE B 4F L B FR R AR
s MR, A TR Ra DR, BB
P A5 [ P 0 44 % 2 7 8 S AR OC B 20 7™ il IR 55 3% 2
BTt St LA 1 2 EHA S 5 HEZAL .

5 %Kig

JSAE IR D RLAA X R AR S 5 PEFE R AR S Ty 25 T
Hol Sk W] LB R AL FR  H, 324 3R 46 KRR o T ir
FAFE Sz B AT SRS b )7 ORIV ORI o AH OG0 £ (i
RN R R T 24 e B 9 . FEER A Tz, 2R
s B B 2 B AU O EERIRAORIE 7 L BT,
WA “FEFRTAT BRI AL AL (g S0, DASER 2 o 3
BL SR U5 Hi gl i 2%, IS5 25 I i a2 22 % % e
TR WL, AHETEEE T SEUE 3 A4 255 7 H A
FH B AN TR 5 R I 9 18 B R . X SRS BE
AR AR R TSRS 2, 5 (R
B ER) R CTRRATAT AL
M—F, FEFAETp B E T N TE AR B 2 I B
A IEAGE A SO TS U AT R AL 2 2 Uk
e SRR A e R AR IR AN S A, TR 38
RWEEHQIHT, I SAEIETE 2%, DA S B AT Ak
R PN BRI | R S NRE L EAT R X E
AR TIX— BRI S

AT =550 i iR S P o L
BEHTE . =IrEmIi a2 By, RERSTE I A
S NBERHIE, AT LR P S 2EA T 13 S Ak 45
TR H ULBEBE (A IR OCR MRS )
AN R A 53 I B 2 A AR 1 A AR R, S Tk
— PR THIFFAE RIREHE L, A BUR ZE W5 (8 H] Finite
Mixture Model 25 ¥ 7F 28 1 A A H R (latent variable modeling
technique ) 1702 R, B AR e R 7 L Hak,
AU BT 1 22 AR I BRFHEA TIE Y, B0
AFEI; WA TSP TEHE NI K,
HH conjoint Z3HT4E 5 vE T S AR X2 S MR IR R 12
k%S ER (bundling) BIRLF ™ 5 TEMIFRF LT3
W R B, XEFESE ALy RE L (RS I AR TR
SWRAE T o BE, #EIHERS R P A
NBFAHTEE T, JF R Dhiba & 1 2 T B, R
B 22 BRI SR T B (AN i A fel FH > 161
IRIHE B RERE . WEBITrRS) , HRHEET N
BRI BE bR, B AR TR SR T R A R
AL
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