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Research on Brand Building Mechanism and
Marketing Strategy of Agricultural Products
from the Perspective of Agricultural Scientific

Development Strategy

Xu Guangyu Tian Ming
College of Forestry, Chongqing University of Arts and Sciences, Chongqing

Abstract: The construction and development of the brand of agricultural
products, is an important way to promote the agricultural scale, standardization,
specialization of production, development, sales of agricultural product
enterprises. This paper expounds the connotation of agricultural product
brand building and marketing, discusses the necessity of strengthening the
agricultural product brand building, the present situation, analyzes the existence
of agricultural product brand building and marketing strategy problems, and
proposes the scientific construction of operating mechanism of agricultural
product brand building and marketing strategy, which guides enterprises to
take the scientific development path and makes creative exploration for China’s
agriculture to realize the scientific development strategy.
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