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1 &R

1.1 BI&EHBIARRIAXD

S B ACR T GRS SUR RIS —3h ). IMBITRUEIUR R, eI R o W
A, ANATE H 25 8E, SR TR I EEM: . A1 (Creativity ) , XRRIE “QIEHE”  “Q1H”
85, ERATEWRERL T SCRNE creare, 2B BIEE. AR T o HEDE AN R E U2
FORMERE (Guilford, 1950) $2HAY “LLAWTE (Fluency ) . RiGTE ( Flexibility ) A4 ( Originality )
NG RO B R P A AT, RIS I BAREL L 2SRk, KRBT

BINVES: BIRER, SBINEARFNESRHE, HRALE: NEEE. SVFRBEERE. WBZE, E-mail: G005@cnu.edu.cn,
YESIFE: BR. SRR HENFUWIRARAMBIRRIARHAR: ERAFENRIBERESH (J]. PEVESFAENS, 2022, 4(6):
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FIH BN HIFSE (Implicit Perception of Creativity ) #B8EHEIEL L A+ (N2t . FRABNLE )
X R AL B o T RIRARR A T S AR E B SE k, XlEEAERA
WIRIR A ETT T — 250158, TFEI T H244 0551 ( Nomination Study Approach ) FYBFSEIE . bR IA AR
P AT AR A RIAAIR, 42 DOk SE B P (Meritorious Salience ) #1835 i & ( Aesthetic
Salience ) A/ HAR A 225, Hrbolh it A8 ANTHESR 2 & 1 R BRI, IRSeF HHA
N B AL SN T St 2520 5 T 9% o AR e A AU o 8 vE, e, 2R .
SRR R, E I AR A A B A b S M, TP O B A S
PO A A IS RN A, BIRAREAKRI, T E A RN K2
PRI 5 At S N b B2 X B 5 R I A 44 o XA T N BRI “IE FLiE” ( Extraordinary
View of Creativity ) &3, TiMEA $&FHxH3E T M EIAIY “FMi&”  (Ordinary View of Creativity ) TAHI,
Bl T A SR ANL

12 HARRBYARFRIAKD

A BROZANFRAT AR TS DB A — A SR ER, ATTRZ BB IREA: SR, 205, iFind.
R PR B O — R 2R T M R BB S, SR R S IR B A T
e ek, JEHABE SOl —ZHARE RRN,  BED RGBT PE BRI IR, B R X S Af
TEARTETCR RN, TE&d— @ BRI ES, 724 N TR R e, DL AN s K
FXMINEIEE T T o AR b, IR S TSN (Martin, Puhlik—Doris ) M R PEAE 4 HHS:
A BR A R DR XA, BISEFIAY ( Affiliative Humor ) . H38%AY ( Self-enhancing Humor ) | I% (ZRFR M)
WAL ) (Aggressive Humor ) Fil 2 ( Self—defeating Humor ) """ o AR N KB, oE ARG T
N Z2fifi FH 2R MR [ S A B, o/ I R [ RN R L RRER A GR R B, P E TR
BRI P BN R AE 2 SERRBE IR O3 ( Chinese Ambivalence about Humor ) , X FEARBIAELI R rm: (1)
) TR AR, AN AR RV E S —Fh A IR BRI M B N — 5 THA A AR E
HEs S ACTHIK; (2) PEA—JHERRERGNE, 55— BB R . IR,
XA PR Ry i 28 SRS 1 R 55 [ TR A S A AL 38, BT AR T IES B E AR UE,  MBRTE IE =
B IRAEER . R ER B N BEAJIAESE b (Implicit Perception of Humor ) fEIEZR%E N & B, wHIE
A T R BRAR 2, (HaX S F T8 S A BRBO AR DG, O —Fp “JENLIR” s
T E T R R A 24 K2 e 4 s RN AN BB 1, ez 0 B s A A 444 o TR IREAR
W5 A 4% g xof 1 R S ARG “JEMLIE” (Extraordinary View of Humor ) , T T $2 7H 4 2R A2 4
EAE 2N, RE B ROZR BB BN “FHiE”  (Ordinary View of Humor ) o

1.3 BISDFIHIRAPRFRIARIBY KR

VA7 TSR A, BRI B R B AOCHY, LR R, IR Bl
B, BUBTRATHAER, PIENOZE AR MA, VT N i AR i ) A R R AN BT R fiE
J1, IR S A BN AT B ST W, AT BRI R R AR A
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e E s, RSOk sEm, rp E O T 0 PN RO — ) = S AN A BR Ay, BT
DAPG# (6 o2 LR EI 40 . ik, SRR Tt E AR A S —dBR—3E 470"  ( Chinese
Creativity—humor—non-parallel Phenomenon ) FYEEG, BIAEH LA 0 -4 #R A BN R0 AR 3 T 09 74 Rk
AR Z W SN TERR R Y o BRAh, AT RIS A R X L RO R E e, 4asb
A NMAE T3 A R R AR 2 R B R H I R . B, AR5 B 7E4R 50 01 1 ) Al B8R
REANY BN BINA, 1 TR 2 A X B 3 ) R BRAR R AN 44 10 22 53 B FER R 437, i
WK, (RO T A R SR E B AR A A

14 ARG

ST DMERMBIT, AOFEA B =R (1) Bl AR A2 20 i s F 1k . 2T
feiasy;  (2) MEREADIRA R EAH IR 1L, Zo0fbiviasys  (3) Al MR GER A Y
A2 P EEIY .

2 MRAE

21 HRER

AWFFER HBENUIBRE R T3k, XHERT R A AT IR i A, L IDc &k m) 4 257 . Hop Bk
63 %, LM 194 4. AFRESEE N 17 2 28 %, 4RI 20.67 %

22 WHWRIA

AWFTRRIE AR Z A BB ieat, bR e AR 1 ~ 3 ZANE IR E Y, iz
VIR A ) AR B

2.3 FUBHEWNERDT

AT EER R AL, XACGTHT R A A TR LINAE , ZORA RIS SRR . LA AL
[ 257 By, FFRALLUR B4 75 2CAR BRIP4

(1) KAy 4 Wk / i AR AP AR AR

(2) KX sbfd sy Nk Ar a2, RIE5001E /) / BaBRAOAR TR .

(3 ) PRUERE—EE , PIAA BRI SE5) , — R il B e, 2B i o =4
ECEEPUE RO RS m . WRSZIES NPT ERAE 2 A, At sl e e 2 6 o )™ g A AR 43
B, JFRREIPA S B — BRI, P, B — DR B R R T — LRSS (nE R
RIS R FERZMBGA S, (AR MAEBRAR G MR H, g TEOAR ) .

(4) ok oy 2R i il i 1 M i R R ok, IR T BB AR BISL i AT i A i
TRRANYIIE” REIRER T .
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3 MIRGR

3.1 BISHNHRRAMBRERDMN

EALE TREADIRIIRS b, REFEEHRI AR ENE, AR, B REBOG
NWpo Ke384 1 101 7808 REAY, 208 15 NI KRl R A R R HAE 1,
frfEpse, b THRA BB 42.7%. KGRI R S 11.3%, KA IOR T RIS, (HdmicsE
AR, BUAKHEZEAR, T80, U5 2.9%.

BRI (56.9% ) MRS K A S48 ( x°=12.291, p<0.001) , 3% &~ H B &AL S:
WEMRE, UL AR AR, RFEXNFERCER, EARK, R, HAVE, FRHASE
BEGE R A PEFIAST KRR B AN R 2 B, X R B G R AR 4, 2 10 35.1%, it
A R FEOA . Ak, MEBMCRAY) (IR SRS, S, PO FES ) A aE R
AP 12.1% . X5 Z AR 2001 A0 99 5 DU A R4 A s A A — 30

BB, AP R4 T SIS 1 5 2R ERSukas &k, mixiisG E i€ h Ui %
wmaty, SR MEHEATZRE, Wk 1,

F 1 REERBUNENRKRADER

Table 1 Categorical percentages and ranking of creative persons nominated by students

"HENY He# AW T E L % B % T %
BNHE
WS EE%EAY
BleER 1 59 24.7 96.6 34
KR 2 43 18.0 97.7 23
|2 3 27 11.3 100.0 0.0
BA R 10 7 29 100.0 0.0
BB 136 56.9 97.8 22
WRBEEAY
EARK 4 23 9.6 91.3 8.7
R 5 22 9.2 86.4 13.6
WA 6 14 5.9 92.9 7.1
SR 8 9 3.8 100.0 0.0
J 11 5 8 5 11 6 25 100.0 0.0
S 11 6 25 83.3 16.7
JEFI N 13 2 0.8 50.0 50.0
AHFE 5 14 1 0.4 100.0 0.0
FRAAOFFEEA 14 1 0.4 100.0 0.0
BB 84 35.1 90.5 9.5
E| XY
EES 7 11 4.6 90.9 9.1
HiAll 9 8 33 62.5 37.5
pEb e 8 19 7.9 89.5 10.5
vy 239 100.0 93.7 6.3
x> (2)=12291"" x> (2) =22386"

E: ¥p<0.05, *p<0.01, *#*¥p<0.001, TR, “HE4a” GIETERA, FR, F4, RF, BT, ZHE,

www.sciscanpub.com/journals/pc https://doi.org/10.35534/pc.0406084
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BeAh, MRAE R OAR LT BT, TS A R A A B 52.7%, KB DITERESE Y
60 ~ 80 HY S A TRER 7 o 7EXSE ANYIh, K ENTE IR A . k%,
Hrpa Bl T EE, XU R E X g AR AN ERIARIE - T RAME . WAL, 7E—EfE E
[ T AR FE R 1, AR R A 0 Bl BRFE IR 3 7 B9 S, SCT8AT 28 L 5 2R (L,

wiiZootl.

FEaEAR IR A, 7ECHISET, R AR 2 i RIS T AR A R UER S BRCR A, LNtk
AR B SRR . X5 ZRTTRREA TANRZ AL, fERBAR Z AT EIBEE T, KRR A
B READR DB MERIER A " o ik, R RITE AT IR IAR B R 5 B 1 2

BEHNRRANIRE 22

Nomination of creative persons

[BIFFAE— BRI AR, AR Bt — BT, UL 2.

R 2 REERBEHIEIENRERAY

Table 2 The top 10 ranking of the most creative persons

pav ST UNGE iR

Bl HREAY He# BHE Frdi Bt % P51 AEAR Bl
Zih 1 40 16.7 5 AR AP
GASLbiE 2 30 12.6 3 AR BleER
T Al 3 12 5.0 3 B i
ik - 35 4 10 42 5 sk TAREK
EEGIP 5 8 3.3 B AR T
s 6 7 2.9 Es AR R
Or 7 6 25 2] AR Al
OHiv 8 5 2.1 L AR kxR
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s IHREAY He# B FEEE A % P AR 4
R 9 4 1.7 5 AL BlExR
EITAFFR Y frf [ 2% 9 4 1.7 iz B eSS

B 126 52.7

E: 1900 FZ AT R AT A, 1900 FIE EHHAARARAY, THE,

3.2 WRHRAMNRERDMN

FERFAEXT MR R A4 b, REEAILTIZ T 73 Mk BRI R AY), 408 12 Al 2R
Slo o E N GRS ERIE B . WO S B AR B . PR R B LR, (R A R
68.5%, BT LEH

BRAAMREENE, KFEWRA T AP HEAEDRAES A, TRE O SMERE B,
ditt 7.8%, WL 20 CInRAEAE I I E W R B AR N, S0 R A AT 5 1L 3.1%, 1§
FRE—ABEE AR TR A, 2ok AT AT TP E AR . IR A I A ORI S 5%
W, [, Wik, 2T EA R, 5 4.7%. WEERIEE, Bk ks A 90.6%, 1
BIFNHA BRI R AR Z RIFAE R 255 ( x=15.178, p<0.001) , WL 3,

3 RELARBHURARAMER

Table 3 Categorical percentages and ranking of humorists nominated by students

P FHEA 53]
[N He# A WHL S B4 % B % L %
BN
s B EEAY
BAR 9 5 2.0 100.0 0.0
|24 11 2 0.8 100.0 0.0
BB 7 2.7 100.0 0.0
HRBE®EAY
R 1 143 55.9 91.6 8.4
EXEI NV ANE == N 2 19 74 94.7 53
WIRE 3 18 7 100.0 0.0
Jo 11 53 B 4 16 6.3 75.0 25.0
AH P T B 4 16 6.3 100.0 0.0
EHERK 6 13 5.1 92.3 7.7
YRF 10 3 1.2 100.0 0.0
BN 12 1 04 100.0 0.0
BB 229 89.5 92.1 7.9
E| XY
HAlh 7 12 4.7 83.3 16.7
EES 8 8 3.1 62.5 37.5
(M) / 2%k 75 20 7.8 75.0 25.0
vy 256 100 90.6 9.4
x2 (2) =208.831" x> (2)=15178"

E: op<0.05, Fp<0.01, #¥p<0.001, “H4” GIEFTERR, TR, FL, RAFE, AT, HIFF.

www.sciscanpub.com/journals/pc https://doi.org/10.35534/pc.0406084
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E2 MBME DRSS %

Figure 2 Nomination of Humorists

£ “HIH20HE" b, REFARRAT AL HERICR A 44 SR 64.5%, FEIRERIAL,
s RIAR . PR | BT A | B AE E NS AL BRI 5 X SRR T TR R D B B 1 RE T
SRR AR LIS MR, FEMERIDI, £ AWM 2E AR, TR A A I 1 Aok,
W 4,

H I, R AR X M BRI AR S U A, LM 22 S AR K . 7E— @ B B IS T AR ST Y Im) i 2,
BB R A 2O BRI G . ARG TERE RIS, 35022 TR B S MBS AE R 2 A0
U, E AR BT W BRI, R SR IR AR TR RN T AR T

F4 KRFERBWNETHIEERRRAY
Table 4 The top 10 ranking of the humorists

BN IN] He# WAKE NESH % P51 FAR Bl
FLAIIRR 1 49 19.1 5 AL LRI 5
T 2 44 17.2 5 bIVAM HRE 5
B e 3 20 7.8 3 B R 5
T 4 11 43 E’s AL HJRIE B
2 5 10 3.9 =B AL 171 554
FRAEIN 6 8 3.1 5 AR AH P T
i 6 8 3.1 Lz A FREA
ERG 8 5 2.0 Lz AR BT
E s 8 5 2.0 Lz AR HH P T
7 8 5 2.0 % AR EX-IN
BB 165 64.5

E: 1900 FZ AT AT LA, 1900 F)E £ AAIRAL,

3.3 BhENFIMWIMRAMRZXILL
OIS IR AN W3 FR, BEARER 15 AU, P HIRRRESR

https://doi.org/10.35534/pc.0406084 Www.sciscanpub.com/journals/pc
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KR, AR, BUAR., ZARK, SRR /2R, UK, BOFER, B8, BAY. M
PG R DS R AL, PARAROAHES B A L

T — M geit Bt QU AR AR B T D, HrhE R, /e,
g, BN FE G, WA PIACR A BB, Xl AW R 2 A TR 2 A iR 21y #R
HEIE A AZAL

E 3 SRR AN AR

Figure 3 The percentages of nominated creative persons and humorists

Hesh, B MEERAR AR A AT A AT . A1 4 Fros e+ A1 T Mg ER R A8
A, SRIRATERE RS B, BeAh, SIEY, ZUERITE AN S (05 MERAT -, B i AR
NP RS2 o X FRT ABERE, AR TR 2R BN 3  FHa KA AR RAR R G R, RV
A B — R BIHT, X B TSR 3.

E 4 ShEHFEE R NIRRT+ 3T

Figure 4 The top 10 ranking of the most creative persons and humorists

www.sciscanpub.com/journals/pc https://doi.org/10.35534/pc.0406084
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4 tig

41 RESENAWRHKRAMIRZNADSBE

ARBFFRERY], KN TR A4 42 BA W 0 i P AL R S BOR A i, (H7EE 4% KR
RFENY) EASA W RS P AL RS e fb e BARMIUE, K2R e 2 AT IR A F 2R
K (247%) . KWK (18.0%) . ®lFK (113%) . ZARFK (9.6%) &, BUAZFHT N LB HR 2.9%,
X IERIFE AT 419 30 ~ 40% WHRE R T 7 o 55, BB ARADRRAE TR 7.9%, 2
B I REANEI 2ol P

RS L, PE A AIE IR AR R SR, SBER TR R
FILRFNYIEE, RAEFERZRN NS5, i—LAEB0s | Bl | BORFENE SRR A,
ARV AIRFE R i 52 35 (RN B N e S AR D R B, Gnde 2SR . SO g 2k
FURFIR AN ) o EBREARIEHE THIRIIA 3 X (Intellectual Utilitarianism ) A9, BRI E—Fp%1R
PrERIB S 32 U], ERERBUNE EARUMAREE R, ENERTIER D o HWEEZ LM
FEASUER R A, X5 ERILORE AN A 3 S8, P E A2 0 EUE LRS-
MISFEEBAISE ™ o THIREAR R LA ) i s mml Wi e FLAE ) s IR R BLRZE e sy,
HESEA 6175 71" (Whoever is Influential is Creative ) ZIWG ", AWFFE K BLFRAARIL T X RO S04l i 7]
HIVERT, BDRZFANTRZRAR AR E R AR IR, s T A At 2 DT RS

(A{ERFERIE, 7EXHRE HRRADHEA b, BB TADH ERBR RN, HA2 2 b
RTPBEENIRRA L], S RPBE, IR AP AR SEURIRGER , Fl G fsgm ik
IETEREEE , S AiEul, ERIPUEI, RS AR AR EIEE B “2oufk” Pk
Has, ORRIETRANGIERIR, X5 ESN S AR AR ZE IS8, Xy Sk Py AE T
KeEE: 7 FEEREEA: T AR R h A A S BRI R SE R TR Z TR R

FEHIERICRADINEES [, REBAMR AL . X 5EBRGE N ZRIIRIFRas Ry —80 = .
SURBSTR TN B SR e . B4, (HZREERACR A P S BN U2 5 B = AR R, FRUGIE
W T R RIS AL, X UL BRI A e P4k, 2 s AL . Rsetl, Bz AR TR,

— 5T, X AT RESE A SCAEEREBIVE T, R v 3 A Ay 1 SR T DA S 5 A BRI AR DG Ay A
BRI , T T B W F A A O S R TC Sk o 3T U R TR A DL —Fp AR LIS KB R R
MASEPEIT SIS WS, BIFE “AEPLIE™ WL v A ) DAy il SR 3 TR B3 A DG R
NErEarES .

WAk, B E K2R R SRR, — 0 AR R— AR B A, T IR BUR s
( Thoughtful Smile ) TiAE “WIAIZEAE"  (Belly Laughter) ' $R, EPG7 ABRE “F Mg Wk
NI A BRAE A —FR R A AR, TT ARG SR R SCIA PR OCZR, T ELR AR AL A (18— o3 45 7
Ik, 2 ARBUEDRA ., ik, BEEACHEL " o BREIT DLFR S IERCRE— T -
Hh KT B R A R R R P S B T — R RR DL BT UL, RO 22 76 1 R P g R 17
B4 E ( Social Merit and Influence ) , D& BEABA 18 2 8 ALE ( Novelty and Wisdom ) . [Aiit,

https://doi.org/10.35534/pc.0406084 www.sciscanpub.com/journals/pc
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— NN A ERAY 1] BEE R T 1 R A 2 KA EAT S B A X BRI B, iV A
RGBSR A AL A LGSR ER .

AN, HOERIRBUE GRS, e —F LM rIE, WRE R R T R,
HT AR, LRRITEAFNMERIG R ) i E e, B SEg AL R ESE R
(EOLARTERY, RABERAE, HRREIFARE . Hik, PR3O, fk A BRE THRIRIARE, A
PO R AN F A BRI

I H., AR ANTR RN T 20 . DO SR E R i S TR, JF B Z BRI oY, B
AW, BRI R R Ak, JTAELOR, BEERRYARIT, I E 55X A i iy 35
AAEE BRIk, BRRAE, WEEREE. RIEEGAR X T DA EERSTFOT TRV, Bl
TR R ZEU R W L AT B R R R I 2528

4.2 RSN KRIVER

AWFTEEREN], KA AT IR W AR B 8RS B3 A A S B N TESCHK o T R AR GBI 52 21T
RO ) Z Al = 0K, HOCREBEE R o R AR AME SR 5 B m RS R R SRR
IR

LR A, RERFATERAQITE RN, 405 e BRAR A, B BeAT RS
HBR 5 B D Z ARG o IRIRAROC TRl M A S M B IS R IFTR R I, P A B A
Ko R, BREARIRS LR RN hEARRE I — R AP ATIS  XIHE TR
XSRS SR 1 ER 5% AR A 2 R AR DT LR S A BRI A

TP 5+ E2x IR TEF I, B3 O AR B AE DGR , R A 2 B LA A R R B, 27 AN
TEAEATE " o ARDIR AR, QG R AR5 2 U BRI HLA11E T R
BACRANDIRT 2 PRSI, XA AT AR, 3R E R A BT R AR B A5 s A ER A 212
b, XPERA, EGETSED T EARENE S —ER—IE T8 B PORREE S RRILR it
HVYIT SR, 2% SR SCAC R B R AL . FREITRSZ U5 SCARy b A, T Ux B g A1l
BRI AN C E B WRRAC A 20y, e B2 Ioh MR . IR to ] DU REMIE 244 1
PALFE Y. EF Ny, T IE AR S ) AR AR B, THGIARBI A A2 AL, 3202
— M RAFRIESL, BHAUE, (HRAESGEEERES. i, & ERATBRANTXPIE RIRAIA,
LA BRI AT, a2 FHHAER A ok ok S AR RO BT Ty, TR E2 2R B BT A SRR

5 &

AW ITEE: (1) RENAIE IR AR 4 281, Zoofemias. Ba
— RSB ENEILE S, (A B NP HLBIREAS, BT KBRS, JRPETT T B BRI 5C
s (2) KA HA B R AR 2 BB 1 B A, iR FEE PR R S b, S
gl “AEFLIt” RLEL; (3) Bl T FE AR ARG+ 2 AR 2 P AR A B, X R [~ A
THIARIAR BN RN B3 Ty ARG, 10 RAFRYHSK, (B A TS MWL, 3R PEsmE i -, 3l

www.sciscanpub.com/journals/pc https://doi.org/10.35534/pc.0406084
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Comparing Implicit Perceptions of Best-known Creators and
Humorists in Mainland China: Views from 257 University

Students in Beijing

Mao Yani' Yue Xiaodong’

1. College of Foreign Languages, Capital Normal University, Beijing;
2. College of Psychology, Capital Normal University, Beijing

Abstract: This study surveyed 257 Chinese university students about their perception of relationship
between humor and creativity by asking them to nominate the best known creators and humorists they
could think of. Results showed that (1) there is an increasing diversification (flattening) of nomination
of the best-known creators; (2) there is a remarkable decrease in nomination of political figures in
perception of best-known creators as well as an enhanced appreciation of aesthetic component of
creativity, particularly an enhanced appreciation of the humor component of creativity; (3) there is a lack
of diversification (flattening) of nomination of best-known humorists ; (4) there is an overlap of nominees
of best known creators and best-known humorists, implying that students are beginning to recognize
similarities between the two.
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