A .
l*ﬂi
Way to Translation
2022 FE2H HE2H

I AL 5 A ES T LR TE R

Art Toy Culture and a New Paradigm of Chinese Urban Culture
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In China, an emerging trend toward integration of culture and
tourism has been as clear as daylight to us—more cultural elements
are incorporated into the tourist industry, and tourist programs
empower culture reciprocally. “Integration” has become the linchpin
of culture development and transformation. It did not come up
accidentally, but with compelling logic behind culture and profound
insight into the times.

Nowadays, many phenomena are living proof of the new
trend including “the Internet plus”, the combination of culture
and technology, the industry-university-research integration, the
integration of culture and tourism, media convergence, even the very
down-to-earth “live commerce” (the combination of streaming video
and e-commerce), and the “Internet celebrity economy. ”

Integration is not a simple composition of multiple forms of
business. Instead, it will change the structures and relationships
among existing technologies, industries, markets, products, and
consumers. In fact, such high-frequency phenomenal “integration”
not only means innovation and development, but also points to
the drastic changes in the social structure brought by The Third
Industrial Revolution (The Information Technology Revolution):
social production and culture community are actively seeking an

epochal breakthrough in a new culture paradigm.

First, The Rise of “Art Toy Culture”: a New
Paradigm of Urban Culture

In the Spring Festival of 2022, the winter Olympic mascot “Bing
Dwen Dwen” swept across the world. At the same time, a subsequent

global shopping spree was celebrated by many spin-off industries such
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as businesses of clothing, shoes and hats, and accessories. Bing Dwen
Dwen, an Olympic mascot with rich Chinese elements, has become
a globally-recognized symbol, and functioned as the medium to
carry forward China’s Winter Olympic culture. Not merely did Bing
Dwen Dwen boot the Olympic economy and Fan economy, but also
promoted the industries from Chinese toys to costumes. Ultimately,
a new paradigm of culture emerged in China——“industrial and
cultural pluralism, and the integration of culture community”.

After seeing the different forms of “integration” including
the integration of culture and tourism, media convergence, “live
commerce’, and the “Internet celebrity economy”, we may wonder
what is the next stage. In fact, further development has already
loomed out of the mists. That Bing Dwen Dwen went viral is
generally attributed to the rise of “Art Toy Culture” among young
people today. As all human civilizations and cultures are known to
be born out of symbols, the IP (Intellectual Property) symbols seem
to feature prominently in commercial civilization. Now, by following
the new pattern of “Art Toy Culture” (Digital IP + Art + Technology
+ Products), not only have we attracted the millennial and the post-
millennial consumers, but also brought significant changes in social
production and culture community since the Information Technology
Revolution. Eventually, we found a“new culture paradigm” for future
cities --Art Toy Culture.

The Features of Art Toy Culture.

1. Transform Traditional IP Symbols Into Digital IP
Symbols

In the era of the digital economy, the digital-centered“Art Toy
Culture” (Digital IP + Art + Technology + Products) can develop new
collective empathy and identity. As the DNA of the digital era, Art
Toy Culture makes up the modern culture of Chinese people in the
new era, and it is the logical consequence of transforming traditional

IP culture into digital forms.

2. Upgrade the Traditional New Media to a Product New
Media

Following the Internet, and the mobile Internet, the Internet
of Things ushered in a new era. In the Art Toy Culture, media
integration can be found in many medium products including garage
kits, ornaments, luxury goods, and toys. In the pattern of “culture
contents plus art products”, Art toys have achieved another round

of media integration and turned into a “new media” (medium) that

77



#iE

2022 FFE2E5FE 28

(B ) .

(=) “PlZrsA” 5§ “x
LA Srma”

B AURAER AR SR
%, EEASL LR, s
ey NI SN ek — RS
PR FEARR, XMEI LR “F
AT WA AL, A
ZRSRLAE, S, Bk, K
Jai BT A TSRS
X TP WA P AT,
KBS RS T SRR, ff
Gere SO AR T 30,
L Ip Ty ¢ N B E T S LN
A (B ) Al TR k53
PSR, SCBATRIERE L.

SHBOCAL” mGERATR T
Wz oedbi:, SSRGS
B, IERATER FIcil, Bk
FALIARAIESS . S Z o0
A, S A SRS RS
BN GE M —HTSC
WABBITE -

—. RISt R
Be: XUHEZNRIAfR AKX

T O RE AT, 2 RHIA S
BEATIF A AT P AR
ARG SCB BT IR LA
WSR3 | 1 AT 58 SUF R
7o RGBTSR, MIUZ &
Th PR RS, fag BT
S AR, B b
TEEPRIIR A L SOt Pl B
TR AL S

EOGHBCSE I T b
2B A WBO S E LT
BEbe” . EENIIBC AL T
VRS, SRS, b
FLERE A SR, Wifss ., 55

78

serves the purpose of carrying and spreading culture.

3. Achieve“Industrial Pluralism” And “Integration of

Culture Community”

“Art Toy” is not merely a culture label we see from young people,
but also serves many other functions such as the industrial brand
marketing, fan economy, cognition construction, and influence
expansion. In the future, the “youth culture” in this new era will
continue to interact with the pan-entertainment industries of art,
film and television, and fashion. Art Toy Culture will also intertwine
with industries of manufacturing, catering, furniture, electronics, and
pets, and redistribute the production of the digital IP content, with
a view to stimulating the crossover vitality of industries; at the same
time, the traditional industries can change the single marketing mode
and integrate industries with culture community to achieve a better
development pattern, by making the best use of the new Internet
media, the “Art Toy” digital IP, and the product media (medium)
marketing,

The rise of “Art Toy Culture” has brought us a new culture
paradigm of “Industrial Pluralism and Integration of culture
community”, which allows us to see the future forms of culture,
media, and industry. Industrial Pluralism and Integration of culture
community are no longer an attempt, but have turned into a

paradigm. Namely, a new culture movement has kicked off.

Second, Wuhan Art Toy Design and Research
Institute: The Hub of a New Paradigm of Culture

Art Toy Culture has broken down the barriers between
industries and cut across the divisions of disciplines. As “scientific

» o«

and technological products”, “the popular digital articles for
amusement’, and “the new media in the digital age”, Art toys need to
introduce new interdisciplinary content. Wuhan Art Toy Design and
Research Institute is built into an “academy” hub, based on top-level
design, industry development plan, and community construction.
With a global outlook, It prioritizes Chinese art toys in the academy,
culture, industry, and urban transformation research.

Wuhan Art Toy Design and Research Institute has an “Art Toy
School” and an“Art Toy Industry Operation Center”. The “Art Toy
School” is mainly engaged in the frontier theoretical research on
Art Toy Design, the scientific research and application, and the new

culture paradigm study. It covers many interdisciplinary subjects such

https://doi.org/10.35534/wtt.0202011
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as aesthetics, semiotics, cultural studies, design, clothing, electronics,
computer machine vision, and artificial intelligence. Art Toy School aims
to cultivate advanced talent who can meet the social demands, including
making the standards of job-matching for talent and setting the criteria
of disciplines. Besides, the school is devoted to developing many special
curricula to be introduced into hundreds of colleges and universities.
Moreover, the institute is actively engaged in international academic
exchanges and the publication of the research findings.

“Art Toy Industry Operation Center” carries out collaborative
operations among three sections: product design, industrial
integration, and industrial expansion. In terms of product design, this
industry center takes full advantage of domestic talent and the studio
incubation channels to realize the Multi-industry design cooperation
between Art Toy and other industries of electronic products,
handicrafts, clothing, home decorations,and toys.

With respect to industrial integration, this center is focusing on
digital IP symbols to blaze a trail that is different from the traditional
marketing pattern and deeply integrated with traditional industries.
With these efforts, industrial integration will help traditional
industries move in the fan circle of Art Toy Culture, form a brand
promotion model of an Art Toy Digital IP, and boost the vitality of
the traditional industries in an all-around way.

When it comes to industrial expansion, this operation center aims
to achieve the wider application of Art Toy Culture and explore emerging
fields such as digital collections, commercial exhibitions, and professional
events. Through art festivals and carnivals, the Art Toy Industry operation
Center can help us open the door into the Art Toy world to enjoy
the“youth culture”. By then, China will successfully hold this world-
renowned event with the Art Toy Culture rocking all over the world.

For the first time, Wuhan Art Toy Design and Research Institute
mobilized university resources across the country to construct the
“new culture paradigm” hub, drawing on resources from sectors of

academics, industry, culture, science, and technology.

Third, Give Full Play to The Urban Function of
Wuhan Art Toy Design and Research Institute

As the first institute that proposed the new paradigm of “Art
Toy” urban culture, Wuhan Art Toy Design and Research Institute
will be committed to applying the foreseeable achievements of the
new culture paradigm to developing and transforming Chinese urban
culture. By then, Wuhan Art Toy Design and Research Institute will

become extraordinarily forward-looking and innovative.
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1. Build Digital IP Platforms for Cities to Boost the Digital

Economy

The digital IP is always the core value of art toys. In the model
that integrates digital IP, art, technology and product, Art toys
perfectly specify how digital IP symbols are integrated into products.
Through the coordination of multi-industry designs, Wuhan Art Toy
Design and Research Institute provides services of digital IP design
for industries of electronic products, handicrafts, clothing, home
decorations, and toys. As a result, the nationwide design platforms
and trading channels for multiple industries come into being to boost

the urban digital economy.

2. Orchestrate the Integration of the“New Media” to Seize
the New Plateau of Culture

It is universally acknowledged that the IP symbols can shape human
self-cognition, and it now appears in digital media. The digital IP of art
toys has replaced the traditional IP and formed its own discourse field.
Meanwhile, the IP carriers have become the new medium such as garage
kits, sculptures, and toys. With the massive trading of art toys and the
economic flow of the fan circles, a new integration of the media came
to us again. In Wuhan Art Toy Design and Research Institute, the “new
media” with practical functions will be the new strategic plateau for

urban cultural transmission and output.

3. Take the Lead in the “New Culture Paradigm” to Enhance
the Ability to Renew Itself

Wuhan Art Toy Design and Research Institute has brought the
new culture paradigm of “industrial pluralism, and the integration
of culture community”, and provided a new development pattern
for traditional industries. In the future, it will be common to see the
“industrial pluralism” and the “integration of culture community”.
At that time, great changes will be embraced by industries of
cultural tourism, catering, fashion, exhibitions, and toys. With the
introduction of Art Toy IP, various industries will see the inter-
connected development and integration effects including fan
interaction, and integration of different communities. This new
culture paradigm has broken down traditional industry boundaries,
and provided many platforms and channels for industries to upgrade
and reshape. Today, the cities that follow the new paradigm are

bursting with greater vitality and attraction.

4. Gather Art Toy Talent and Industrial Chains to Build

“Dual Creation”(mass entrepreneurship and innovation) Teams

Wuhan Art Toy Design and Research Institute gathers upstream

https://doi.org/10.35534/wtt.0202011
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design, and midstream applications, which involve the industries
of clothing, urban public space, toys, tourism, cultural creativity,
extreme sports, graffiti, and other fashion businesses. Meanwhile, the
institute covers downstream businesses including commercial and
Internet sales. With the complete industrial distribution system and
industrial chains, cities can seize great opportunities for employment
and business start-ups. Furthermore, this industrial cooperation
studio will devote itself to incubating the “dual creation” teams
joined by teachers and students to further stimulate the innovation
capability of young people, alleviate the employment pressure of

college students in cities, and attract more industries.
5. Carry Out Collaboration and Dialogues Among Cities

Meanwhile, Wuhan Art Toy Design and Research Institute
builds international fashion platforms to further enrich the urban
culture. Although Art Toy Culture has an inherent connection with
the Japanese comic culture that is also one of the East Asian cultures,
it possesses more distinctive originality: it is more technological,
artistic, and future-oriented. We can fully revitalize a young and
fashionable image of cities and construct the culture capital of East

Asia by hosting exhibitions and carnivals of art toys

Wuhan Art Toy Design and Research Institute is committed to
narrowing the long-lasting gap with the emerging industry market in
the construction of university disciplines. The institute is focusing on the
integration research in aspects of theoretical exploration of “new culture
paradigm’, the interdisciplinary subjects, and frontier technologies, so as
to bring us a new research perspective. The Third Industrial Revolution
(The Information Technology Revolution) has brought great changes
in the social production structure and culture community. Under such
a background, Wuhan Art Toy Design and Research Institute takes
academy research as a top priority, conducts international academic
exchanges, and holds international academic forums, to engage cities
in the conversation and cooperation, coordinate industrial operations,
spark up dialogues and coordinate development between cities, and
effectively connect international metropolises with domestic cities. In
order to achieve these goals, joint efforts should be made to facilitate this
process in strategy and tactic making, planning and implementation, and

resource integration.
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