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Figure 1 The effect of the showroom coefficient d on manufacturers’ profits
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Figure 2 The effect of the showroom coefficient d on retailer profits
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Under the Background of Showrooming the
Quality Decision of Dual Supply Chain

Tian Hongxia

School of Foreign Languages, Xian Shiyou University, Xian

Abstract: Under the background of showrooming effect consumers adopt the
offline experience and online shopping, which leads to the conflict of online and
offline channels. To alleviate the effect, the manufacturer designs the contract
to incentive the retailer. The service quality cost contract and optimal dynamic
quality decision are investigated. The result indicates that the goodwill, benefits
of members in centralized model are better than that in decentralized model.
In decentralized model the service quality and goodwill are decreasing with
the increasing showrooming effect. The cost sharing contract can alleviate the
negative effect of showrooming effect on the goodwill. Finally, the contract can
enhance the service quality of the retailer.

Key words: Showrooming effect; Dual supply chain; Cost sharing contract;

Quality decision
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