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Abstract: This article adopts methods such as literature review, questionnaire survey, IPA analysis, and mathematical
statistics to investigate the sports equipment consumption behavior of badminton enthusiasts in four universities
in Hubei Province, with badminton enthusiasts who have experience in sports equipment consumption as the
research object. Research has shown that university badminton enthusiasts have a higher level of awareness and
satisfaction with the importance of product function and product design in the four dimensions of sports equipment
consumption attributes, a lower level of awareness and satisfaction with the importance of product brand, and a
higher level of importance and low satisfaction with the price dimension of the product. The product’s functionality
and design can meet the needs of college badminton enthusiasts, but it has not met their expectations in terms of
product brand, and the price of the product cannot be met. Among the 12 consumer attribute indicators, 5 (durability

of the product, protective effect of the product, attractive appearance, style design, and use of high-tech materials)

EERY: BIETE (2002.04-) , B, O\, BIHLRZEAESEM L. S 1 K.



%2

B, 2 RO BRI A R RE LN 9% L AT e 103

are located in the well performing area, and it is necessary to continue to maintain the innovative design and good

functionality of the product; One item (convenience of the product) is located in an additional resource area, which

is an advantage compared to other brand products and does not require much attention; The four items (whether to

choose a celebrity equipment brand, choose a popular brand, choose a sports like brand, and be cheaper than the three

major factories) are located in the slow improvement area and need to be considered for improvement; Two areas

(high cost performance and promotional policies) are located in the key improvement area and need to be improved

and perfected. Therefore, by analyzing the consumption attributes of badminton enthusiasts in universities, some

suggestions are proposed for the three leading companies in the badminton field, providing some reference for the

rational formulation of product marketing strategies.
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