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AT 25 ~ 608 Z 0], Ho Bk k45.23%, &Pk SLE
54.76%; kT ANE 1692.86%, £HF A 51H07.14%.
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AT g HI SRR 2R, SIRT A GRS
Wi T REAY Y oung P45 BB TR e AR AE . Kb UERLE , 7 8k
BT EASWHER NGB H (553, 5. 6. 7. 8. 10,
15, 1680) T ERSEEN T @ 12, BImTgiasmeh
W . R Likert SEITMEE, MR PR MEKF
s, AT, R FEH Cronbach’sar 2%0°40.925,
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RGBS - B4 (Davis, 1989) , Chen SC
(2013) , #1/R (Bauer, 1960) , EI43% ( Miyazaki,
2001 ) , % (2006) I RMIEE, WA
FH, BS H BBA ARG = AN EE R ITAIFSE, R Likert
SIS RN K R . AR, &
H M Cronbach’s e Z2FH0.963,
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324 EEHBEEER

WRSH R E AL 5T 25 A0 R AR R
FECHR TR R R T (R, 2013) : FIAFEMN
W A (2l AR (Q21-24, Q33) . 3k
FH T B SR AR I R ] sirgy 252 (S A 3G T EL-HLh
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FEESUER ARG, FHRH Bootstrapfe 460 FRHE
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(GRS T, SRHCronbach’ s ZREGEAG & E N
W2, GRERSEE e EHHKT0.9 (GEiimipE
@ =0.925, WLEE a =0.963, LIS o =0.983, A4:7%
WEE «=0.953) , [FERIMRE; BUEKK T,
HKMOE (HKF0.7) 5E4FFRRIERL: (p<0.001)
P RS, ST EHF 4T, F T Bootstrap
B (EEMAES0007% ) BAE PR A ER .
PROCESSTR{HHIE L TP A AL, BEREE/R: AU
TR0 R B — M SRR IR (B0 35 (B =0.216,
95%Cl [0.152, 0.287] ) , fBi%H3Mr; MR
SRR — A 0 W B Y (RIS AGS i 3 (8 =0.074,
95%CI [ -0.012, 0.158] ) , RIEHARMAL.
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Table 1 Test results of the reliability and validity of the scale
kR ik o R KMO & EURFFIRHG S (X ) BEE (p)
SRS R R 0.925 0.733 694.885 <0.001
W3 B % 0.963 0.793 716.851 <0.001
B B R 0.983 0.862 660.585 <0.001
AT R R 0.953 0.758 233.295 <0.001
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RS L] w22, SR Harman B PR 7RG 56 6]
FHARHAT ER 00T, SRR, KIER R F 50

Mr U 8 MEIEE K T LN, BN PR 2L
151°046.98%, HEITEAMITA0% G FAE ( Podsakoff P M
etal, 2003) . RAEHFE—EBRENITRMENS, A2
YR FE50 ( BB 2285.69% ) K BRI TR 5f i R
RN, BURA AR Z RG DR R

w2 HEMERE

Table 2 Variance interpretation rate

+ L GEEEREN FRIRAATF-T7
ST UEEE S BB % Bt TrEH FH %
1 21.141 46.98 46.98 21.141 46.98 46.98
2 4.956 11.013 57.993 4.956 11.013 57.993
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it VR A 2 % ST JiZA S FM %

3 3.991 8.868 66.861 3.991 8.868 66.861
4 2.441 5.425 72286 2441 5.425 72286
5 2.005 4455 76.741 2.005 4.455 76.741
6 1.481 3.202 80.032 1.481 3292 80.032
7 1.445 3211 83.243 1.445 3211 83.243
8 11 2.445 85.688 L1 2445 85.688
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MR TIAR ST, ASSRAE3FTR.
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Table 3 Descriptive statistical results

Bl B [Ep:di4 B ¥
% 19 452 452
5 1.55
b’e 23 54.8 54.8
25 T 4 95 95
25 ~ 30 % 5 11.9 11.9
) 30 ~ 35 % 3 7.1 7.1
AR 3.86
35 ~ 40 % 12 28.6 28.6
40 ~ 45 % 17 405 405
50 ~ 60 % 1 2.4 2.4
. IR 39 92.9 92.9
H X 1.07
g 3 7.1 7.1
SLPeN 2 438 48
K 7 16.7 16.7
ZHERE EN 20 476 47.6 3.1
WA E 11 26.2 26.2
TR AE 2 48 48
3000 JTTX AT 1 24 24
3001 JG ~ 5000 JG 9 214 21.4
o 5001 T ~ 8000 7T 11 26.2 26.2
R reE (A ) . . 3.57
8001 J& ~ 10000 JG 8 19.0 19.0
10001 JolA | 12 28.6 28.6
HAl 1 2.4 24
2 /N 9 214 214
3 ~ 4/hmF 16 38.1 38.1
A A E (REH ) 5 ~ 6/~ 9 21.4 214 245
7 ~ 9 /NI 5 11.9 11.9
oA 3 7.1 7.1
ey 4 9.5 95
N " o [EYN 20 47.6 47.6
WU SRR R PR (P4 ) 2.48
ZH 12 28.6 28.6
IRESSN 6 14.3 14.3

A SEA421sy, REARTEAZ B 7357 35~ 40% 528.6% ) , ABLMLL T E L 78.6%, A
Ne ZUIEUSHTHEHE T (HA40 ~ 4558 1540.5%, W AS0017C M VA B 1574.8% . 17 R4HE BN, TR0
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Uik (429%) “Z%” 8 LR WEEME, H
B H [ BRI ES ~ 4/ ik 38.1%, W
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422 MRS

3 18 Pearson A ¢ 22 B0R; 50 4% 1 ] G M (U

5 ), 5 BN A0 UL RO S A S R R B A O
(r=0.644, p<0.01) , H.OHFEEEREAME (r=—
0.553, p<0.01) , 'ﬁi{ﬁ W R I IEAE (7=0.330,
p<0.05) o OEIEE SR E R A ASE (7=-0.790,
p<0.01) , 5AEHEEIRZ AL (r=-0.399,
p<0.01) , ZERINFEAPTR,

% 4 TEEPearsontd X ZEEE
Table 4 Pearson correlation coefficient matrix between variables

At o TR e WK IR o HRE AETE TR

S AT R 1

TS T 0.644™

PR B -0.553" —0.790" 1

AR Y43 0.330" 0.393" -0.399" 1
E: p<0.05, #p<0.01,
43 O MERML a1, LR IEIETH0.644 000 o X —E5 L

. BT, 3% B S U R e 2 o T T B i K

431 EEAHEEERE e PSR AP T

SR F 22 0.2 Pk I 455 50 4G 56 i AL A0 i, g ot ) S 2
JEERIT A 35 V9 B ) TR A0, I 38 IO 3L 2 1 A
YEH

WA SR R AR . [EIH T4 SR s, S AT R X
KR S AT R M (8 =0.644, p<0.001) , %
T40%MAET (HBFR=0414) . BARME, EOUR

AR AR AL [T AR R, AU
JoENT A= T T T A I 4 W E I E g (8 =0.330,
p=0.033) , iR T 10.9%M72 5 (IR =0.109) . H
TR, ST B RS N LAy, AT EET10.330
AN, X —BE AR SR TR H2, 2R BT SO X
A A TS Y T ]

F5 MEESER

Table 5 Regression analysis results

[R5 A7 B2 NI 1@ PR REL Beta t p R
g 3 75 i LA R 0.623 0.644 5318 <0.001 0.414
FREE B AT IR -0.616 -0.553 -4.201 <0.001 0.289

AT R JE R RO 0.368 0.330 2208 0.033 0.109
4.3.2 WAL BIEZ RS THAHAER.

5T Bootstrapik ( FEEHHIFES0007K ) A6 5.0 HLE 2

SRTI, O BR IR B AT DA 5 A 5 T T = [ )

B AR

SRR, o BRI S 1 AT RS S M 3K

RN AR (95%CI [ -0.0187, 0.3342] )

BB RS P AVER, RN H 40.3350 (95%CI PP 2 I AR AR AT RO 5 A 1 T R llﬂz‘til HAAE
[0.0932, 0.5861 ] ) , & ESNIAY53.8%, BRI, o X—EERRSCHFRICHA, BB AU RE ) A T T
R R 0 T o Ao PP 5 R s A SE R MR . X — TEFE A2 ) AT B ot AL S, T AR e R
SERL R TIRIEHS, R BH.O FR IR B 7 A AT R S 3k X Aste, ZERAOHTR,
#6 HNAMEIWER
Table 6 Analysis results of the mediating effect
it SN {E SE p i 95% CI

SSBONE (AT R — W K R ) 0.6228 0.1171 <0.001"" [0.3861, 0.8595]

HHRON (TR RE TSR R ) 0.2878 0.1043 0.009™ [0.0769, 0.4988 ]

MBS COBERER A ) 0.3350 0.1305 - [0.0932, 0.5861 ]

SRONE (JTARAT R ﬂiiﬂ‘?ﬁil}{“) 0.3682 0.1667 0.033" [0.0312, 0.7052]

BEAERUN (JEARAT O — A 0 T 0.1754 0.1949 0.374 [-0.2188, 0.5696 ]

MR, COFREEE Ay ) 0.1928 0.0905 - [-0.0187, 0.3342]

E: %p<0.05, #p<0.01, #FEp<0.001,
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Research on the Impact of Short Video Consumption on the
Purchase Intention and Happiness of the Young and Middle-
aged Luxury Consumption Group

Zhu Feifei Wang Yanmin Zhang Aiwei Cui Jiawen LiuXinyu Zhang Yujia
Applied Psychology, North China University of Science and Technology, Tangshan

Abstract: This study aims to explore the impact of short-video addiction on consumers’ purchase intention and life
satisfaction, and analyze the mediating role of psychological distance. Data were collected through questionnaire surveys
and empirical analysis was conducted using the structural equation model. The research results show that: (1) Short-
video addiction significantly positively affects consumers’ purchase intention; (2) Short-video addiction significantly
improves users’ life satisfaction; (3) Psychological distance plays a partial mediating role between short-video addiction
and purchase intention, but the mediating effect between short-video addiction and life satisfaction is not significant.
This study not only enriches the theoretical research on the use of new media and consumer behavior, but also provides
an empirical basis for platforms to optimize marketing strategies, and at the same time provides practical inspiration for
guiding users to use short videos reasonably and improve digital well-being.

Key words: Short-video addiction; Purchase intention; Life satisfaction; Psychological distance; Mediating role
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