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Figure 1 An integrated theoretical model of how consumption of recycling program products influences prosocial behavior
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The Dual Effects of Circular Economy Product Consumption
on Prosocial Behavior and Their Mechanisms

Zhang Xinyu Zhang Maolu
School of Psychology, Xinjiang Normal University, Urumgi

Abstract: The circular economy is an economic development model centered on resource closed-loop systems and
efficient resource utilization. As corporate sustainability strategies continue to advance, various product recycling
programs and circular consumption scenarios are becoming increasingly widespread. While these initiatives encourage
the public to adopt environmentally friendly lifestyles, they have also drawn academic attention to their potential
psychological and behavioral effects. Existing research has found that consumer participation in circular consumption
programs exerts both positive and negative effects on prosocial behavior, with conclusions remaining inconsistent.
This paper systematically reviews the relevant literature to clarify the core concepts of circular consumption, prosocial
behavior, psychological ownership, and explanatory level. It focuses on elucidating the double-edged sword effect of
circular consumption on prosocial behavior, reveals the dual mediating mechanisms of psychological ownership, and
examines the moderating role of explanatory level within this framework. Based on this analysis, the paper summarizes
the shortcomings of existing research and identifies future research directions, aiming to provide theoretical integration
and research insights for consumer behavior studies in the context of the circular economy.

Key words: Circular economy; Prosocial behavior; Construal level; Psychological ownership
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